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Abstract 

If used strategically, Guanxi has the potential to transform products, processes, competition and 

business itself. It can lead to substantial and sustainable competitive advantages. The paper 

develops an understanding of Guanxi in the realm of business. The aim of the paper is to discuss 

Guanxi as a strategy for gaining competitive advantage in Chinese markets. The firms that 

appropriately apply this strategy can enhance their chances of success in China. 
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